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FB Traffic Driver #11: Testimonials 
Daily Challenge: Post a testimonial or a rave review that someone gave you.   

 

 

Why: Any time you can show off your business with a testimonial, you should. It 
gives social proof to your services, your offerings and your business. You will 
never be as persuasive as your own customers. Testimonials and endorsements 
are the driving force behind many purchasing decisions, so you should be actively 
collecting them. However, if your client testimonials are only displayed on review 
sites or you only list them on your website, you are not using them to their full 
potential. If you want to promote your business on Facebook and attract new 
paying clients – make sure to share your clients’ testimonials and success stories 
on Facebook.  

 

For best results:  

1.  Studies show that placing relevant photos next to any text boosts the 
credibility of the text. Placing a photo of your customer next to their 
testimonial it will make their words sound even more credible.  However, 
before using someone’s picture make sure you have their permission. 
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2. The next time you are wrapping up a deal or a sale with a customer, and 
they can’t say enough good things about the service you provided - ask 
them if you can have your photo taken with them and have them write you 
a testimonial. When you post the testimonial on your Facebook page, 
accompanied by the photo, on which you can tag them so that their friends 
see it, as well. This will give you the added advantage of making the post 
about them and not about you. 
 

3. When a customer posts a glowing review on one of the review sites, like 
Yelp or Amazon, take a screen capture of their post, and share it on 
Facebook.   
 

 


